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Wer're here to help make
running your online
business easier.
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Decision Intelligence Solution

e
Analytics X© Make better decisions
data

definition

v' Rapid and accurate online
market search

v Sophisticated profit margin
forecasting / pricing

Statistical
based domain

prediction knowledge v’ Brand protection and

parallel imports monitoring
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Decision Intelligence Suite

Market Researcher Pricing Advisor Brand Guardian

&

Supply-chain Manager  Tax/Account Officer =~ Outsourcing Promoter

ln 4

Framework Designer Trade Supporter Culture Expert
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Global Data Source
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Featured on Microsoft.com
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Founder Footprint

Making tens of sales pipelines
in digital environment around the world

years experience in e-commerce industry
sales channels securing in APAC/EMEA/NA
sales channels securing in South Korea
B2C air drop shipping managing
B2B air express planning/trouble shooting
air/sea forwarding organizing
annual avg. supplying volume 13 to "16

GROUPON Ivingsocial ensogo yahOO.l By
O FANCY mooern  MONOQI citiesocial
amazon ebay Qooto W Lozada
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Understanding Sales Funnel

Sales Funnel - B2C and B2B

B2C B2B

Lead

_ _ Search for information
Generation

Search for information Awareness

Learn about products Examine specific product and reviews

Interest

Lead
— Nurture

Put productin cart Intent
Gets product demo/sample

Evaluation

Brand advocacy and recommendation Sources. How the Marketing Funnel Works From Top to Bottom By Rebecca Lee White Reorder with increased quantity

© TrackMaven, Inc. All Rights Reserved.

i
PKgeeks
© 2020 Ageeks, All Rights Reserved.
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Understanding Top of Funnel

Top of Funnel - Brand Awareness and Interest (Traffic Generating Step)

Google Ads
amazon Gooale YAH??’ .
9 O YAHQOIEE  {fif&.com

E3YouTube oo D YoulubeAds ©
Linked[ W/IKIPEDIA W Business [ vereingsoins

Organic Traffic Paid Traffic

Amazon search result Amazon ads (display ad, search ad)
Google search result Google ads (display ad, search ad)
Yahoo ads (display ad, search ad)
Yahoo search result Kakaku search result (display ad, search ad)
Youtube ads (display ad, search ad)

Youtube channel follower/search result Instagram ads
Twitter ads

Instagram account follower LinkedIn ads

Twitter follower/search result

LinkedIn company page follower/search result

Wikipedia company page )A( gaea ;«( 8
-’
© 2020 Ageeks, All Rights Reserved.
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Understanding Middle of Funnel

Middle of Funnel - Consideration and Intent (Contents Providing Step)

Brand Concept and Factors

Thumbnail image
bannerimage
Video clip
Text, image, video clip

Company/brand/technology/trademark/patent information

Source: Scomot

searchQ, X EMAIL
prc R

Product Specification and Key Features

Thumbnail image
Details image and description
Introduction
Video clip
Text, image, video clip

Specification and technology information

Rgeeks
© 2020 Ageeks, All Rights Reserved.
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Understanding Bottom of Funnel

Bottom of Funnel - Evaluation and Purchase (Sales Step)

Discount Premium
Price-off Premium
Coupons/vouchers

Refunds and Rebate Sampling

Refunds/rebate Free or low-cost

Contests and Sweepstakes Loyalty Program
Contests Point
Vouchers
Sweepstakes
Gift
Off-line event

New product sampling ~ AL e

© 2020 Ageeks, All Rights Reserved.

Source: Scomot
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Und

erstanding B2B Buying Journey

CEO
I Turnover

Executive ABu?gfet p
Presentation PP

and QuIstions ﬁ

Problem
identification

Web
Search

lndependent
Online

Resaarch the Problem

Mnallgnment Group

on Problem

‘ Misalignment
on Solution

White Paper Scope
Download

Sea rch

Solution
exploration

Visit

1 White Paper 4 Supplier _T
Download Web Website
Overwhelming Seerch
Information About |1,

Diagnostic
Deployment

Contact With a
Fomer Colleague

l Feasibility

End-User Review

Input ?eb ]‘

Search

Supplier
-3 Website
Visit

Trends Report
Reviewed

RFP
Creatlon

Online
Content

Paer Shared

Discussions
Online Virtual
Deamo

Linkedin
Discussion

Buying l
Consultant
Discussion

Source: Gartner

RFP
Response
Comparison

Expert
Consultation

Purchasing Rules
Overrule Group Decision

\J

Budget

Procurement |

Flag End-User

Social Media Input
Conversation

Requirements
building

Supplier’s
Buying Guide
Download

Information
Needed From

Sales Re
Business =

CaseData
Unavailable
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Legal Flag
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Capital
Review
Board

Supplier
selection

decision




Earn Trust/



w Sscomot

Create—Show—Manage Digital Asset
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Case Study

Brand Story of Pestle & Mortar
https./www.youtube.com/watch?v=gLBZgBeiZuw

The Sound of Colgate
https:/www.youtube.com/watch?v=Dz2{OyFIrUl

A Brief History of the World (of Venture Capital)

https:/salon.thefamily.co/a-brief-history-of-the-world-of-venture-
capital-65a8610e/dc2



https://www.youtube.com/watch?v=gLBZgBeiZuw
https://www.youtube.com/watch?v=Dz2fOyFlrUI
https://salon.thefamily.co/a-brief-history-of-the-world-of-venture-capital-65a8610e7dc2
https://salon.thefamily.co/a-brief-history-of-the-world-of-venture-capital-65a8610e7dc2

Invent & Simplify
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Minimising Sales Conten

GAME-CHANGING ' SELLING A WHOLE
INVENTIONS LOT OF IPHONES

[\
g o

REDEFINING HOW USERS STRING OF
INTERACT WITH TECHNOLOGY SUCCESSFUL PRODUCTS

SECRETS _, %B\?
"“\k 78 S

AN ECOSYSTEM OF HARDWARE,
INCRED!BLE BRANDING SOFTWARE AND SERVICES THAT GETS
AND MARKETING PEOPLE HOOKED

Napkin Finance

Source: Napkin Finance

t Length
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Minimising Payment Process #1

EAH0|MH= ZA| 2|5 & HTHE [0
https:/www.tosspayments.com/services/payment-widget
https./www.tosspayments.com/services/brandpay

Link by Stripe
https:/link.com

Shop Pay by Shopify
https:/shop.app/shop-pay



https://www.tosspayments.com/services/payment-widget
https://www.tosspayments.com/services/brandpay
https://link.com
https://shop.app/shop-pay
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Minimising Payment Process #2

Embedded Finance

SEER 7I°*0| aaTe= XA Xt7] MH|AQl ZIO = M= MH|A

Shopify= e-commerce website building software?IL, Shopify

PaymentsZ= online payment service (payment gateway) &
off 11871 EMIS B S + A= 2. » white label 7l{'S
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Case Study

otEe| DTS 2let AHlst 2ol (Y= 2 o= &lal)
https:/www.youtube.com/watch?v=3plFVYRYjks

Introducing the Dyson Purifier Big+Quiet™ Formaldehyde
https./www.youtube.com/watch?v=w-JikYd7kY]|

Napkin Finance—White House Partnership
https:/napkinfinance.com/white-house-partnership



https://www.youtube.com/watch?v=3pIFVYRYjks
https://www.youtube.com/watch?v=w-JikYd7kYI
https://napkinfinance.com/white-house-partnership
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Product Demo Video

To discoer the product click the link below:

[ Demo Video URL:



https://www.youtube.com/watch?v=p0zsyRPfJMU
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We look forward to partnering with you

Cl'hank you for your time>
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Contact us
 We look forward to hearing from you.

Headquarters: 4" Floor Daehyeon Building, 41-8 Gurodon-ro 43-gil, Guro-gu, Seoul, 08282 South Korea
APAC office: #39-04 Asia Square Tower 1, 8 Marina View, Singapore 018960

Telephone: 02-6010-4010 (Seoul) | 9816-1884 (Singapore)

Website: Www.scomot.com

E-mail: partners@scomot.com



